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1. Thailand in brief
Thailand is the agriculture base economy, which is 65% of the population in the agriculture. The location is the latitude 5-21 degree North and the longitude 97-106 degree East. The location on the central of the Indo-China and has border connected to 4 countries including Cambodia, Lao, Burma and Malaysia. The Climate is tropical Savannah, Tropical Monsoon Climate and tropical Rain Forest Climate. Total population is 61,660,000 persons, population density 120 person per km2 (at the end of 1999). The Thai race is approximately 80% other race are Chinese, Malaysian, Cambodian, Indian people, Vietnamese, hill tribe, etc. Approximately 90% of population are Buddhist. The Government is the Constitution Monarchy since 1932. H.M. King Bhumibol Adulyadej has succeeded to the throne since June 9, 1946

The new constitution, which came to effect on October 11, 1997. Includes direct election and electoral vote for the Assembly of People's Representatives and the issue concerning qualification of the member of Cabinet and so on. For Thailand, this constitution is the first on that was established by democratic procedure. The Budget is about 810,000 Million Baht (FSY 1998)

Before the industrial development has started around 1960, The Thai cottage industries have been developed such a longtime back to 800 years since Sukothai as the capital of Thai-kingdom. Thai export a lot of earthenware, chinaware and ceramics, named, "Sakalok". Thai silk and Thai cotton had been known many years as'' Siam product" in the southeast region. During Ayuthaya period a lot of trader from many part of the world ranging from Holland, Portuguese, Japanese, Chinese, Malaysian, Arabian, settled in the Ayuthaya capital. In those days, the industrial products such as handicraft, metalwork, fabric were produced from small and in the cottage but tied up with the agriculture environment.

In the National Economic and Social Development Plan, the first plan, Thai government focused on the advanced technology product for import substitute and more privileges to the foreign investment.

2. SMEs Information
The Department of Industrial Promotion (DIP) was established in the Ministry of Industry, the objective of the department, originally was to promote the cottage industry and handicraft sector. Under DIP, there were many activities to promote local industry such as food processing, handicraft, ceramic, textile, etc. The period of (1960-1980) 20 years, a lot of SMEs were established to support the foreign company, BOI promoted, which was starting of the development of local industry.

Before the crisis, most of Thai large enterprise got loan forms foreign creditors with amount of money 90 billion US$. When the baht depreciated to 100 percent(25 baht to 50 baht) per US$, the loan burden went to twice of the total amount. Most of the Thai large firms went to bankruptcy. The were few ways to recovery from the bankruptcy or to be taken over by the foreign company, or to restructure the debt. One year later, very few Thai large enterprise are Thai nationality, the government was realized that to save the Thai small and Medium Enterprise (SMEs) is the best suitable alternative means to vitalized the recovery of the economy. The Thai master plan for SMEs development (Industrial sector) was drawn to strengthen and promote for development Thai SMEs.

The First Thailand master plan for SMEs development (Industrial Sector) embodies the extent of government acknowledge that SMEs may continue to experience some problems on the road to economic recovery, SMEs comprising business establishments in the industrial, trade and service sectors have become the dominant enterprises of the country as they constitute about 90% of all enterprises SMEs in the industrial sector alone, or (SMEs) with employment not over 200 workers, account for 125,177 factories of 98.0% of SMEs registered with the ministry of industry as of the end of 1999 the government belief the reviving the SMEs will be a means to propel the Thai economy in the millennium year 2000 and beyond. The government enact the SMEs promotion Act B.E. 2543 which took effect on 18 February 2000 is a sustainable promotion and development system that will oversee the promotion of small and medium enterprises in the country.

1. The Definition of SMEs

The Thai government SMEs in the terms of number of employees Or fixed asset as follows:


Number of Employees 
Fixed Assets


(Person) 

(Million baht)


S 
M 
S 
M

Production Sector 
<50 
51-200

<50 
>50-200

(include agri, mining)

Service sector 
<50 
51-200

<50 
>50-200

Trading Sector 
<25 
26-50 

<50 
>50-100

(Wholesale)

Trading Sector 
<15 
16-30 

<30 
>30-60

(Retail)

: Official definition announced in a ministerial decree.

2. The SMEs promotion Act BE. 2543

The SMEs promotion Act stipulates the SMEs promotion framework for coordinating various agencies including government agencies, state enterprises, semi-government autonomous agencies and private organizations. The framework is to be set up by the SMEs. Promotion committee chaired by the Prime minister.

The member of national SMEs promotion committee (NSPC)

1. Prime Minister
Chairman

2. Minister of Industry 
Vice-chairman

3. Minister of finance 
Member

4. Minister of Agriculture and Co-operative 
Member

5. Minister of commerce 
Member

6. Permanent Secretary of Ministry Science and Technology 
Member

7. Permanent Secretary of Ministry of Industry 
Member

8. Representative form Federal of Thai Industries 
Member

9. Representative form Thai Chamber of Commerce 
Member

10. SMEs Experts 
Member

11. President of office of National SMEs promotion committee 
Secretary 

Responsibilities

1. Recommending “SMEs promotion policy and plan to the ministerial cabinet”

2. Research and submitting SMEs status report to the cabinet and the public

3. Recommending incentives, new laws of legislative amendments to the authorized agencies.

4. Supervising concerned agencies on the implementation of the SMEs promotion action plan.

SMEs Promotion office

· Has a status of a special executive agency (a semi -government autonomous agency)

· Recommends definition of SMEs promotion committee.

· Recommends target groups for promotion to the committee.

· Co-ordinates the formulation of "SMEs promotion action plan"

· Prepares “SMEs status report”

· "Manages the SMEs promotion fund" in accordance with rules and regulations.

· Empowered to carry out lending, investing, holding shares and assisting SMEs financially

3. The Master Plan for SMEs Development (Industrial Sector)

The master plan articulated the five-year strategic plan (2000- 2004) comprises

seven strategies and measures, as followings:

3.1 strategy 1: Enhancing technological and management potential.

Develop and apply a diagnosis and advisory system to be a mechanism of SMEs promotion; Set up a specific advisory service system to be solve problems and improve the business; Support and promote the modernization and application of ISO and TOM suitable to Thai businesses; Promote quality upgrading of SMEs products towards international standards; and Develop a network and improve the delivery of research and development services.

3.2 Strategy 2: Developing entrepreneurs and human resource in SMEs

Incubate new entrepreneurs and develop existing entrepreneurs to deal with fierce competition in the era of globalization; increase the efficiency and flexibility of the training service system to respond to the needs of SMEs personnel; improve the skills standard qualification system; and improve manpower development in the educational institutions.

3.3 Strategy 3: Creating and expanding marketing opportunities for SMEs

Improve the government procurement system to favor SMEs by emphasizing on providing opportunities to small enterprises; Promote subcontracting activities with both domestic and foreign large enterprises; Strengthen export promotion activities; and Promote border trade and establish international trading companies with linkages to SMEs

3.4 Strategy 4: Increasing the capabilities of financial institutes and creating mechanisms to support SMEs

Expand and increase the efficiency of the credit guarantee system; Restructure specific financial institutions to favor SMEs; Expedite the establishment of venture capital fund for strategic SMEs Expedite the establishment of SMEs Promotion Fund under the SMEs Promotion Law to be a policy and promotion mechanism; and Enhance the capabilities of the SMEs financial advisory service agency.

3.5 Strategy 5 : Improving business environment.

Expedite the establishment and development of the SMEs Information Center; Develop mechanisms for improving policy, laws and administration in establishing fair adjust compensation for SMEs ; Encourage SMEs to enter the information society; Improve the efficiency of the product distribution system; Upgrade the capabilities of regional SMEs development institutions of both government and private sectors in providing services to SMEs; and Promote the establishment of SMEs industrial estates and/or SMEs agro-industry industrial estates.

3.6 Strategy 6 : Developing micro and local community enterprises.

Incubate micro and local community enterprises as a strategy for future development; Encourage the application of local community know-how and skills  to expand business opportunities; Enhance and develop business managerial skills for micro and local community enterprises to the extent that they graduate into the formal sector; and Accelerate the cooperation within and outside the business groups.

3.7 Strategy 7: Creating linkage and developing the industrial cluster.

Promote and support research related to strategic industrial promotion according to the principle of business cluster development; Develop pilot projects on the linkages created with industrial clusters in the regions; Promote business network and strategic alliances; and Formulate measures on facilities, privileges and capital fund to boost investment and joint ventures.

4. Cottage and SMEs Develooment and Incubation

There are at least four government agencies take care for, Cottage and SMEs development which is play important role as following :

4.1. The Community Development Department (CDD)

4.2. The Department of Industrial Promotion (DIP)

4.3. The Royal Project

4.4. The Co-operative Department (CPD)

4.1) The Community Development Department

The Community Development Department which is under the Ministry of Interior. This department is responsible for development of the Village community in the urban and in the city. Thailand compose of 76 Provinces, Each provinces have the Community Development officer who look after the development of people in the village.

There are some basic Philosophy and Function as follows.

1) To develop the village community to take care each other and manage all social-economic function

2) To manage the village working capital to support community business

3) Try to be set up the village development center by the support from the government

4) To evaluate and monitor the Community Development

The government addressed three policies to development community wealth and strengthen community operation and living are

a) Fighting for the poverty project

b) Strengthen the community

c) Encourage and the create the community enterprise.

a. Fighting for the poverty project

This is the top priority for the government to increase the community revenue and standard of living. In the project the government provide revolving fund 250,000 baht ( 6,000 US$ ) for the villager who want to start the business by their own. The fund is managed by community committee.

b. Strengthen the community project

This policy is set forth by H.M. the King who had the experience in community development. "To be self sufficiency" is the major policy to strengthen community development. Under this policy the training, informal education, handicraft- training and all those cover which utilized the local natural resource is intensively conducted in every province.

4.2) The Department of Industrial Promotion

Under the Department of Industrial Promotion, there is one bureau which is take care of cottage and handicraft industries department called The Bureau of Cottage and handicraft industries development.

Mission of the Bureau

To promotion and develop handicraft and cottage industries to be the high qualify product and try to export the products to the world market.

The Bureau divided into 3 section

a) Handicraft Promotion Section

b) Cottage industrial Promotion Section

c) Working Capital Funding Section

A) Handicraft Promotion Section

Functions of this section are

a-1)
To promotion and develop Thai handcraft, to conduct research and improve handicraft production technology, marketing, service, and information provider.

a-2)
To provide consultation to the handicraft entrepreneur to be the business cluster, designer, and group of craft man.

a-3)
To promote for handicraft export, by providing market study, exhibition arrangement, Handicraft trade fair to the Thai community and the world market.

B) Cottage industrial promotion Section

b-1)
This section mainly emphasize on the promotion of the cottage industries by linking or sourcing production from the large or medium factory to the rural area.

b-2) 
Provide profession and entrepreneurial skill training for the cottage industries owner.

b-3) 
Improve production efficiency of the cottage industry by providing the consultant fund, and technology transferred.

C ) Working Capital Funding Section

The working Capital Funding Section provides low-interest loan to entrepreneurs of cottage industries and Thai handicraft throughout the country who face shortage of working capital. Rural people returning to their homelands will receive special consideration as part of the policy to discourage the movement of labor from rural areas to big cities. The "Working capital for Promoting Cottage industries and Thai Handicraft" was created under the resolution of the Cabinet on October 27, 1981.

Objectives

This service targets to assist entrepreneurs of cottage industries and Thai handicraft in obtaining raw materials, production facilities and manpower : purchasing products and lending money for use as capital in carrying out the profession of expanding output.

Scope of service

· Maximum lending at not more than 500,000 baht per applicant

· Interest rate 6-8% per annum

· Personal guarantee for loan under 50,000 baht

Targeted groups

people who used to undergo training or recipients of assistant from the Department of Industrial Promotion in the area of marketing product design improvement, production process improvement or business undertaking practice Individual, professionals, companies and entrepreneurs of cottage industries and Thai handicrafts whose operations are regarded as commercially sound.

Qualifications of applicants

· Possessing tangible assets (excluding land) with value of not more than 10 million baht.

· Employing not more than 50 workers.

Loan ceiling. interest rate and repayment

	Amount

(baht)
	Interest

(%/year)
	Grace Period

(month)
	Repayment

(year)

	Less than 50,000
	8
	4
	2

	50,000-200,000
	8
	12
	6

	200,000-500,000
	8
	12
	10

	
	
	
	


Guarantors

	Amount
	State Personnel

(minimum salary

6,000 baht/month)
	Reliable Person

(minimum income

12,000 baht/month)

	Less than 20,000
	1
	1

	20,000-50,000
	2
	2


State personnel refer to civil servants, employees of government agencies and state

enterprises

Reliable persons are employees of companies, business establishments, independent

professionals with reasonable assets

Collateral

1. land or land with buildings with Nor Sor 3 Kor land titles which belonged to oneself of other parties

2. Registered machineries

3. Bank guarantee document

4.3) Royal Project

There are of least two big Royal Projects concern SMEs, small and cottage industries. The Royal Project for helping the hill tribe people to have alternatives in stand of growing opium. The other project is to establish the Thai tradition cottage industries.

4.3.1) The Royal Project in the northern gart

The project under director ship of H.S.H Prince Bhisatej Rajani funded from His Majesty the king private fund. The funding is used to conduct highland agriculture research, development and experimentation work, prior to the real plantation and operation. The work of the project has evolved into four major endeavors: research, agriculture extension, development. and socio- economic artistries.

For the processing, The project set up small-scale canning plants in Chiang Mai, Chiang Rai. The plant will process agricultural product from hill tribe people and lowlanders in the area. For marketing, the product, fresh fruits, vegetables and flowers

were packed at center point and transport in refrigerated truck for sale to major retail outlets supermarket, hotel, especially at Don Muang international Airport. The marketing service was charged of 20% of price, the balance of the proceeds is distributed the owner. All Royal Project products are marketed under the brand named, Doi Kham, which means Golden Mountain. Today in six mountain stations researches test hundreds of temperate climate for their potential as cash crops. Volunteers from universities and government agencies then introduce successful the highlands" Nearly 300 upland villages benefit directly from the Royal project, which is also introducing schools, Cooperatives, rice banks and primary medical services. 

In the Royal Projects orchards and gardens, apricot trees donated by Japanese government grow alongside with peaches and plums from norther America, pears from Taiwan, apples from Israel and kiwi fruit from New Zealand .Once imported luxurious, many temperate-climate fruits and vegetables are now readily available to Thai consumers, Processed jams, wine ,frozen strawberries, canned vegetables and dried fruits and flowers are turning for export, it is a profit. Through international cooperation and high national commitment, The Royal Project is helping to reduce the worked supply of illicit drugs. It is also moving highlanders forward a new day of stability and prosperity.

4.3.2 The Royal Thai Traditional cottage industries Training Centre (Sun Silapacheep bangsa)

This project is operate under sponsorship by H.M. Majesty the Queen. H.M. Majesty the Queen was traveling around the whole country to explore the Thai traditional handcart, silk, cottage, silverware and earthenware. The project is coming up by recruiting all those the best produced or owner to be a teacher which will transfer all those skill to the other who are interested to learn the art and technique to produce Thai traditional cottage industries. The Original site of the project was established in Chitladda Palace where H.M. Majesty the Queen lives, but latter on move the Center to the Ayutthaya Province with the large of Product exhibition.

The Thai traditional cottage industries training Center were set up in many part of the region due to local cottage and village commodities. Every Instructors are earned as salary from the Royal project. The learners pay somewhat small amount of money to learn how to produce goods from the local materials. After the quality is proved, the product are sent to the Sun Silapacheep Bangsai for the local, foreigner, tourist to shop. Some of good designed products are exported to the international market especially, Thai silk, handicraft. 

The project create a lot of benefit to the country suck as.

1. The Thai Traditional Cottage Industries are promoted and developed, rather than fade away from the Thai Society which is the long history in the rich culture.

2. The Students or learners have been trained to the Thai art and earn their living rather going to the big cities.

3. The product are exported to the world market with international designed especia1 Thai -silk which is very well accepted.

4. Job creation for the poor who are learning and practice for their.

The project is benefited to the poor and outreached people who love no career of skill toward a new path of earning and stability.

5. The New Trends of Cottage and SMEs Development

The government set the new trend to develop and promote cottage and SMEs:

1. Increase Village Revolving Fund

2. One Tombon (village) One Product concept (OTOP)

3. E-Commerce for OTOP

4. People Bank

5. Business Incubation Center

6. Strategic Business Alliance.

5. 1 Increase Village Revolving Fund
After the economic crisis, the concept of "self-reliance" by the H.M. the king was serious reinforces and put in action. The Social and Economic develop plan the a plan emphasis the self-reliance and human-resource development are the path way to restore economic recovery. The Prime Minster "Thaksin" provide the Village Revolving fund from 250,000 Baht to 1 Million baht I totally 74,881 Village, 74,881 Million Baht which is a huge of money generate to the local Administration. All this found is not granted but borrowing. The village who are going to start their business or some carrier, they can borrow the money from Village Devolving Fund with interest. The fund will be replayed back within the fixed Term.

5.2 One Tombon One product Concept (OTOP)
The government lead by Prime Minister Thaksin Shinnawatra seriously established. The framework of one Tombon One Product (OTOP). The Tombon (village administration committee) will select the best of product or service to offer to market both local or international. The concept of OTOP base on the three basic principles of the communities development.

1. Local Knowledge lead to Global Market with the quality.

2. Self Reticence with the Creativity within the context local culture.

3. Human Resource Development and enhance of Technology.

Within the concept the details of implementation were made under the quide line

of some activities and action plan which are.

a.1) To Support rather Subsidy

According to the self-reliance concept, the government agencies rather support than subsidy.

a.2) Technology Development

The government will support for research and consultation to the OTOP by providing service through.

· Agriculture and Fishery Products Processing guidance Center

· Marine Product Research Center

· Agriculture Research Center

· Agriculture Improvement Extension Center

a.3) Human Resource Development

· Training

· Coaching

· On the Job Training

· Follow up

· OTOP Merit Award

Objective 
- Motivation of the people


- Self-Reliance and Independence

· Creativity

a.4) Marketing Development

· OTOP Bazaar-Interaction Market

· OTOP Inc

· OTOP Moment Product Exhibition

· OTOP Product Festival

· Home T own Shop

· Homepage

· Counter Trade

The OTOP Concepts at this moment has been on the proving process to ensure 1hat government Policy is effective enough to solve the poverty of the people in the upcountry.

5.3 E-Commerce for OTOP

Background

In 1999 Dr.Thaksin Shinawatra, leader of Thai Rak Thai Party initiated an idea of building a homepage for Tambon or sub-district to encourage rural people to understand and use more internet. The first home page was built for Tambon Tonpao, San Kamphaeng District, Chiangmai Province and was demonstrated to the public at Chiangmai and posted ever since until replaced by ThaiTambon.com later on.

In the year 2000 just about six months before the election, Dr. Thaksin assigned the development and construction of a web site called ThaITambon.com, the name he selected himself, to ThaiTambon Development Team. This web site went officially online on June 24, 2000.

Purposes

The design of ThaiTambon.com was carried out by experienced teams and based on the following purposes :

1)
To 60nstr;uct a comprehensive database system which accommodates necessary information from every Tambon in Thailand. The web site will be a resource centre for public use. The design covers Tambon general data, transportation system, official people in charge of administration, data on community and professional group including their products, problems, etc., highlights on One Tambon One Product Project.


Additional information on tourism, hotels and restaurants are intentionally made for Tambon level and above.

2) 
To use ThaiTambon.com to promote local Thai products for every Tambon, and to facilitate the buy-and-sell procedure. Also, to encourage local communities to improve their products and to join the ThaiTambon.com e-commerce in the near future.

3) 
To bring internet technology to villages and this is the starting point of the Tambon Internet Project (presently under the responsibility of the Ministry of Interior).

4) 
To help encourage and promote tourism in Thailand down to Tambon level. Thus more income will be distributed to rural people.

5) 
ThaiTambon.com will help rural people to exchange information, ideas, and to improve communication across various Tambon.

Work Plan and Progress

Detailed work plan has been made and monitored continuously. By the end of 2001 there will be information for about 2,100 Tambon. The local products amounts to about 7,000 items, of which about 250 are the products from "One Tambon One  Product
Project", and at least 3,000 tourist spots are accumulated in this web site.

In 2002 we plan to add another 3,000 Tambon to the existing data and the products will probably reach 17 ,000 items. The e-commerce operation for selected products will commence around June.

The data for 7 ,500 Tambon will be completed in 2003. By that time we expect to have about 25,000 items of local commodities in ThaiTambon.com.

5.4 People Bank

In June ,2001. the government launched the project, People Bank for the grass- root entrepreneur. The concept and the objective is to providing fund for informal business which is need some amount of money to start business with. At the present situation, the interest rate of such borrowing is around 5-10% which is considered quite high. The GSB plays important role to provide revolving fund 10,000 baht per person with personal guarantee. The repayment term is one year with 1% interest rate, monthly endowment. GSB has other program for good client and need more funding which are 30,000 baht for the one whose credit is secured enough. The shop house loan is up to 300,000 baht with the collateral. One year result, The number of application is about 230,000 person with NPL 2.48 % of the total loan.

5.5. Formal Business Incubation Center

An Incubation Center is understood that the center is the vital part of community development. Business Incubation will accelerate the entrepreneur development process. The main goal of incubation is to produce successful firms. The graduated incubate create jobs, revitalize communities, strengthen local and regional economic.  There are two projects, which will focus on this seminar about Business Creation Project and Incubation project in Thailand. The project of Business Creation is called NEC (Newly Entrepreneur Creation) Training Program.

This course covers the business opportunities, the search for marketing opportunities, the appraisal of environment to pursue business opportunities, development entrepreneurs' vision. And the selection of suitable investment, preparation of personal balance sheet, how to prepare business plan and the presentation business case to the commentator which specialized in finance, marketing and production. The course is conducted by means of lecture, discussion and training workshop. This particular course was first initiated by the Department of Industries Promotion in 1980. So far, total 100 classes involving, 4,000 trainees have completed.

The Business Inculcation program is initially created by two government agencies, which name Department of Industrial Promotion (DIP) under Ministry of Industry and the Software Park under Ministry of Scjence and Technology. The DIP has 11 Regional Industrial Promotion Center (RIPC). Each RIPC, there are several sections, such as Business Opportunity Center (BOC), Business and Industrial Promotion section, Entrepreneur Development section and Incubation Unit. The first pilot of Incubation Center is located at RIPC 11 in Songkla province; the Southern part of Thailand. The pilot project was assisted by European Community both providing expert and financial support. The Incubation Management Development training were conducted in several times. The 7 Units of incubates in-wall type were started up their business ranging from handicraft, to information technology. There are 13 out-wall incubates registered for supporting from Incubation Center. So far the Center is still running in a good service which considered as success in the term of pilot project. Other IRPC start to do some incubation operation but not yet materialize in success. 

The Software Park is the other government agency, which engages incubation for IT entrepreneur. They provide small space for Incubates to rent the space and facilities. Last year, they performed well on the incubation program, more than 22 incubate start their own business. The Software Park has a plan to promote more Incubation Unit for IT entrepreneurs, which is easier to start with. Their Expect the number of Enterprises, in the year 2003 will be around 50,000 enterprises, which the government provides the budget around 2,000 million Baht for this special purpose. 

We belief that Incubation Center is understood that to be vital part of entrepreneur development. The Incubation Center will support resource, services, training and consult to archive the success full firms. The graduates incubatee will create jobs, revitalize communities, strengthen local and regional economics and the country as a whole.

5.6. Strategic Business Alliance

The Micro and small enterprise (MSEs) can hardly be stand-alone business unit. The Strategic business alliance should be form in the difference way. The formation varies from the simple relationship as the seller or buyer connection, the longer is the better. 

The equity participation probably the most difficult alliance because of monetary concerned and trust building. There is four type of alliance 

1. Supply chain relation

2. Business cluster

3. Net working

4. Barter trade /account trade

Each type of alliance will difference of methodology and process. Better understanding between partner will the fruitful of the business strategic alliance and specially owner benefit.

6. Summary and Conclusion

Thailand passed through many experience and development of promotion of small, cottage and Informal Industries. After the crisis, the role of those enterprises absorbs a huge of labor forehand economic driven element to bring the economic situation back to normal. The self-reliance concept of H.M. the king quite emphasis to the community enterprise, small and informal industries. The trend of OTOP introduced by the New Government, will be the alternative for economic driven element. 

The government provide revolving fund amount to one Million baht for each village which is a huge in the term of money, total around 76000 Million baht. (1,800 Million U.S.) Other than providing found, E-Commerce. Thai Tombon.com is the other choice for selling the OTOP product that will enable the villager contact to the world market by internet- Tombon, which is providing by the Government. People Bank that is managed by the GSB will be the prototype of fund providing to the grass root business Incubation Center is also the perfect way of the entrepreneur development program. The entrepreneur received both training and mentoring. Building network for MSEs is the must for growth and better profitable operation. We believe the way that the Government laid the foundation will had through the wealth of villager and will stabilized their income significantly.


